NEWS RELEASE
Raycom Media Selects LiveU for Cellular Uplink Across 30
Stations
Hackensack, NJ, October 16th, 2013 – Raycom Media, one of the largest broadcast
groups in the US, announced it has deployed LiveU products in all of its 30 newsproducing markets. The deal includes a combination of LiveU’s hardware such as the
LU70 backpacks, LU-Smart app for phones, LU-Lite software for laptops, and more.
LiveU (www.liveu.tv) is the leader in portable live video-over-cellular solutions.
According to David Burke VP, Chief Information Officer, Raycom Media, “Before
selecting LiveU, we completed a very thorough diligence process. We developed a
matrix of decision criteria. Some of the main criteria included signal stability and quality,
customer support, usability in the field and studio, latency, advanced options, product
variety, vendor financial stability, and life cycle cost. We invited all players in the space
for extensive head-to-head testing.”
“LiveU by far scored the highest in our weighted criteria” said Burke. “Some of the key
differentiation points included LiveU’s proprietary antenna arrays that we found offered
more consistency in tough areas, the company’s devices are well-built and easy to carry,
and the cellular modems are encased and protected inside. The ability to control units
from the field or remotely was also a big plus. LiveU customer service and support has
also played a huge role in our decision to go with the company. Finally, LiveU’s financial
strength gave us confidence they will be there to support us in the long run.”
“In the 2013 budget, our original plan was to deploy LiveU units in only less than half of
our 30 news producing markets, and then expand to other stations over time,” Burke
continued. “However, LiveU was so well-received by these initial stations, we decided to
expand to all of our news-producing markets in 2013. By standardizing company-wide
with the LiveU solution, we’re able to obtain out-of-market stories and share content
between our stations.”
According to Burke, LiveU’s LU-Smart cellular bonding app for smartphones has
surprisingly been a huge hit with the stations. “At first, we viewed the iPhone app as an
added bonus, a secondary option to literally have in our back pocket if needed. After a
few months of deployment, it turns out we use LU-Smart much more than we ever
imagined.”
Burke summarized, “In recent years, our local stations have expanded the number of
hours of locally-produced content, in part because of the rising cost of syndicated
content, as well as to meet viewer preferences. Local news is a significant part of our

programming schedule and revenue stream. With LiveU, we can originate and produce
more live and original content.”
Avichai (Avi) Cohen, LiveU Co-Founder and COO, said, “Since launching the space in
2006, LiveU has been fortunate enough to reach various milestones and receive
numerous recognitions. However, hearing our customers describe how our technology
and customer service helps improve their business is the most satisfying recognition of
all. We look forward to helping our customers accomplish even more with our upcoming
innovations for years to come.”
About Raycom Media
Raycom, an employee-owned company, is one of the nation's largest broadcasters and
owns and/or provides services for 53 television stations in 36 markets and 18 states.
Raycom stations cover 12.6% of U.S. television households and employ nearly 3,800
individuals in full and part-time positions. In addition to television stations, Raycom owns
Raycom Sports (a marketing, production and events management and distribution
company in Charlotte, NC) and Tupelo-Honey Productions (a Sports and Entertainment
Production company based in New York), as well as Broadview Media (a post
production/digital signage company based in Montgomery). Raycom is also responsible
for the design and hosting of Alabama's Robert Trent Jones Golf Trail website.
About LiveU
LiveU is the pioneer of broadcast-quality, video-over-cellular solutions that allow live
video transmission (HD and SD) from any location around the world. With top-tier
customers in 60+ countries, LiveU’s solutions have been used for breaking news and
high-profile events, including the 2012 US Presidential Campaign, London 2012
Olympics, Hurricane Sandy, 2011 British Royal Wedding, Japanese Tsunami, GRAMMY
Awards® and Super Bowl. From backpacks to smartphones, LiveU offers a complete
range of devices for live video coverage. LiveU’s solutions include multiple 4G LTE/3G,
HSPA+, WiMAX and Wi-Fi cellular links, which are optimized for maximum video quality
based on the available network conditions.
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